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By: Latoya Coleman
Edited by: Madeline Blue Schussel

TeaMarrr was freestyling in a car full 
of her friends to Mood Deep’s “Shook 
Ones, Part II” when she realized she 
might be good at this “music thing.” 
It was 2016, she was in Toronto, and 
a lot of her “situationships” over the 
years had been musicians—but she’d 

never admitted that it was also a path 
she had thought about for herself. “I 
was dating a trumpet player at the 
time, so that influenced things si-
lently,” shares the Haitian- American 
singer-songwriter. “I would be collect-
ing [knowledge that my boyfriends 
were teaching] me, and I’m sure when 
I popped out with my [own song] they 

were like, ‘What?’ Because I never 
sang for them. I never said, ‘I want to 
be a singer.’ Never. Never never.”

TeaMarrr is larger than life. At the 
studio, the sun is setting, and she 
has just changed out of an all-denim 
outfit, including over-the-knee boots, 
into a teal skirt-and-bra set adorned 
with a cape and elbow-length gloves. 

One would think she would be tired 
after shooting for 8 hours, but this 
last look gives her even more energy. 
Her team patiently waits and observes 
every outfit, still letting her run the 
show. With white-framed sunglass-
es, a teacup in her right hand, and a 
tea-kettle-shaped bag in her left, she 
saunters across the studio, talking to 

everyone on set in a fake British ac-
cent. Then, she switches to talking in 
Creole. In this hollow space, her voice 
bounces between the walls, sending an 
electric current through the room—a 
current that makes everyone forget 
that they’ve already been there since 
10 am.

After her final teacup look, once 
everyone on set has taken a sip out of 
“Vivian” (her current chosen teacup), 
TeaMarrr changes again, and then 
sits down with me. Now in a rainbow 
tie-dye top-and-bottom set and her 
signature half grey, half black braids, 
she kicks off her white Adidas slides, 
turns to me, and crosses her legs. Both 
her publicist and manager sit down in 
earshot, but they let us do our thing.

After freestyling in the car that day in 
Toronto, her friends were blown away. 
They encouraged her to keep going—
so she jumped into her friend’s boy-
friend’s studio to record her first song, 
“100 Yu-Gi-Oh Cards.” The song’s 
producer Kaz was the one who real-
ly stopped and asked her,“What is it 
you’re trying to do with your life?” At 
first, TeaMarrr found it hard to answer 
the question with confidence. She tells 
me she knows she was lying to herself 
about music for a very long time. “I 
would even tell myself, ‘You sound 
dumb. Being a singer is such a cliche.’ 
[But] that’s when [music] got here. It 
was like, ‘Alright, here’s a seat, here’s a 
mic, sing, bitch!’” she says.

Following this moment of clarity, 
TeaMarrr stuck around in Toronto, 
where she finished her first EP, Thanks 
for the Chapstick. The title came to 
her after she’d literally dried out her 
lips from endless hours of singing in 
the studio. “We tried everything [to 
moisturize them,] including peanut 
butter, but nothing worked. And 
then, of course, on the last day, I find 
Chapstick in my pocket that my ex 
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gave me,” she laughs. Fast forward two 
years, and her ticklish pop/R&B song 
“One Job” had 1.7 million streams, 
which, in turn, got her the opportuni-
ty to open for Grammy-Award winner 
H.E.R. That caught the attention of 
Emmy-nominated director, writer, 
actress, producer, and now, cafe-owner 
and record-label CEO, the darling Ms. 
Issa Rae.

“Every time people ask me [how I met 
Issa], I try and make it sound spicy, 
but its not,” TeaMarrr grins. “It was a 
matter of time and place.” As it turns 
out, their two managers crossed paths 
through a mutual friend, and they 
realized TeaMarrr’s music career and 
Issa Rae’s new label would be a perfect 
match. TeaMarrr’s song “In My Mind” 
was quickly featured on Issa’s Youtube 
series, Giant. By now, she has al-
ready opened for the 2019 Soul Train 
Awards, she’s been the opener for 
Inglewood SiR’s United States Summer 
Forever Tour, and she’s gearing up 
for their Europe Edition in February 
2020. Of course, you’ll also hear Tea-
Marrr’s vocals “all over Season 4” of 
Issa Rae’s Insecure, airing April 12th. 
So with a little chance and a lot of hard 
work and encouragement, TeaMarrr 
went from chapped lips to huge status 
in just four years time. But healing and 
growth are really the central premis-
es of everything TeaMarrr has been 
creating from the get-go, from her 
name—which is actually an acronym 
for “Totally Enthused About Making 
Art Really Really Raw”—to her music, 
the song titles, music videos, and art-
work. As an artist who thinks of every 
little detail, it is not surprising that her 
EP song list forms a complete thought: 
(1) “Keep It “100 Yu-Gi-Oh Cards” 
(2) “I Do…But” (3) “In My Mind” (4) 
“I Thought You Were” (5) “The One” 
(6)“I Suppose…” (7) “I Know Noth-
ing.”

And her persona is so carefully hand-

crafted, TeaMarrr now identifies as a 
“musical pharmacist.” Always carrying 
a teacup, a tool of the sick has become 
a signature motif for her music and 
visuals, as if she herself represents the 
cure. She confesses that her old man-
ager helped her clean up her unusual 
persona on social media. (He told her 
she would need to “get rid of this @
Imaliltcup mess” and change all of her 
handles to @TeaMarrr so fans could 
easily find her—unless, of course, she 
could make the weirder handles make 
more sense.) “When he said that, I was 
like, oh—no. What about other artists, 

like ChampagnePapi? And although 
I’m not Drake—just wait,” she says, 
smirking.

But what was initially a tactic to 
keep her handle names focused on 
her beloved teacups has become a 
symbol of her growth and evolution 
in music. She finds antique cup-and-
saucer sets by digging “deep into the 
interwebs,” although she won’t tell me 
exactly where. She does feel they each 
have their own personality, aura, and 
essence. On this Tuesday evening, 
she is still accompanied by Vivian, 

Jacket | Morphine // Top |  KSLAM // Boots | AFFFAIR 
Belt | Madame Baloge // Earrings | Madame Baloge



12   Mar 2020 | fairfaxcopenhagenmag.com

Cape  Masaki Matsuka 
Top  Bellen Brand 
Skirt Bellen Brand

Gloves MiriMari
Glasses Morphine



13fairfaxcopenhagenmag.com | Mar 2020   

an antique cup with a floral interior 
and black exterior, with a gold-lined 
brim. She thoughtfully replaces each 
cup whenever one breaks, she tells me. 
TeaMarrr also takes an insight away 
from each fatal incident. When Vivi-
an’s predecessor broke, she took that to 
mean her own foundation was shaky 
and she needed a stronger one—at 
exactly that time, she signed with Issa 
Rae. “Look, OK,” she adds as she sits 
upright, a dark spark in her eyes. “I 
[previously] suffered from what I call 
Dumb Bitch Syndrome”—which, as it 
so happens, is the name of a song on 

her forthcoming album. She says she 
almost let her “syndrome” (“DBS” is 
another acronym she uses) force her 
to stay at home to film her boyfriend’s 
music showcase in exchange for weed. 
Luckily, her homegirl Ray (no relation 
to Issa) convinced her to shoot be-
hind-the-scenes footage of a modeling 
show in exchange for something way 
cooler: a free trip to Toronto. This was 
a trip, she would later realize, that put 
her in the right place at the right time.

Growing up in Boston in a strict Hai-
tian household, TeaMarrr feels she was 

“deprived of real Haitian music.” “[In 
my house,] it was always gospel, soca 
gospel, and then, more gospel. So I 
had to sneak and listen to JAM’N 94.5, 
and people like Ludacris, T.I., and 
Trey Songz.” Growing up, she credits 
her influences to Biggie Smalls, Foxy 
Brown, and Lil’ Kim—whose “gully” 
sounds and the ways they animated 
their voices inspire her to this day. 
She also says she picked up on jazz 
artists like Amy Winehouse, Nat King 
Cole, and Ella Fitzgerald. When she 
mentions Ella, TeaMarrr breaks into a 
beautiful 30-second scat while mov-

ing her fingers to the 
sounds.

With over 4 million 
streams total now, this 
songstress is the pioneer 
artist for Issa Rae’s label 
Raedio, in partnership 
with Atlantic Records. 
She feels like the “Prin-
cess of the Rock,” she 
tells me. But she knows 
she is also the guinea 
pig, and that there will 
be challenges along the 
way. Still, she enjoys Is-
sa’s mentorship, because 
she really lets TeaMarrr 
“do her.” In fact, Issa’s 
Awkward Black Girl 
Youtube series encour-
aged her to pursue her 
creative dreams. Tea-
marr recalls that when 
she saw Issa with no 
hair, with a thin layer 
of makeup or none at 
all, on freakin’ YouTube 
of all places, she was in 
awe. “[There she was,] 
acting with her dry hu-
mor. It was like watch-
ing The Black Office,” 
she smiles. “I remember 
I was like, ‘Yo, I can do 
this!’” TeaMarrr knew 

Cape | Masaki Matsuka  // Top | Bellen Brand // Skirt | Bellen Brand // Gloves | MiriMari // Glasses | Morphine
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she could sing “rappy” lyrics infused 
with sarcasm, and that she might 
be free to be totally herself. Like the 
factory worker in her “Kinda Love” 
music video, TeaMarrr wants to help 
people through the plights of their 
souls. When I ask her what the ele-
ments are to look out for in love, Tea-
Marrr doesn’t fail to mention a sense 
of humor, intelligence, and indepen-
dence (well, she says “not clingy.”) She 
throws her head back laughing when 
she describes what this freethinker 
would be like in her own love life. “He 
would live in his own little creative 
dungeon and he’d be too lazy 
to cheat on me, ’cause [he’d 
be way too] focused on his 
own thing.”

TeaMarrr’s own strong iden-
tity is clearly important to 
her. As a self-taught videog-
rapher, TeaMarrr dropped 
out of New England Insti-
tute of Art after one month 
because it was too expensive, 
and she was already serving 
clients. The bright colors 
of her media visuals reflect 
her Haitian heritage, and 
the fashion she employs in 
her songs and skits is tied 
deeply to her native culture 
and Creole tongue. To keep 
in alignment, she also makes 
sures all her videos have four 
key elements-, earth, fire, 
air, and water. This brings 
TeaMarrr right back to 
her beloved motif, tea. She 
breaks down for me how the 
process of making it involves 
all those elements: it grows 
from the earth, it needs fire 
to brew, the steam joins the 
air, and it fills our bodies for 
balanced healing. She hopes 
to sustain this balance with 
her future family—that her 
husband, wherever he is, 

will be a water sign to even out her fire 
sign.

Simply talking to her, I’ve connected 
with her distinct, colorful, raspy, play-
ful tone, and I feel uplifted. TeaMarrr 
plans to continue to inspire all people 
to pursue their dreams, but in particu-
lar, Haitian girls and boys—especially 
since she feels she grew up with her 
heritage being viewed as “gutter.” “[It 
isn’t] shameful to be Haitian,” she tells 
me, that dark spark returning to her. 
“There are so many artists that peo-
ple don’t even know are Haitian, like 

Future, Dawn Richard, Stacy Barthe. 
I want people to know. I’m going to 
break that [silence].” She’s committed, 
she tells me, to rebuilding confidence, 
mending broken hearts, and ultimate-
ly, curing Dumb Bitch Syndrome. “My 
music is very healing. Just the same 
way a cup of tea can clear a bad throat, 
[help] you lose weight, [or make you] 
happy, [there are] teas for everything. 
My music can easily be that. The tea, 
a tea for everything,” she says. As we 
come to the end of our 40 minutes 
together, she asks me to take a sip out 
of Vivian. I humbly abide.

Jacket | Morphine // Top |  KSLAM // Boots | AFFFAIR // Belt | Madame Baloge // Earrings | Madame Baloge
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Teremana Tequila Will Rock You
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By Dennis Schultz

If you follow The Rock on Instagram, 
you know he’s been working on his 
own tequila brand for quite some 
time. Now it’s here. The Rock an-
nounced back in October of 2019 the 
name of the line, Teremana Tequi-
la. “TERA means of the earth and 

MANA is our powerful Polynesian 
spirit that guides us. Spirit of the 
earth,” he wrote.

“After years of hard work, this blessing 
is truly a dream come true—but it’s 
just the beginning and there’s much 
work to be done,” he continued. “I’m 
committed with my team to bring you 

the best tequila, because quality and 
legacy are what matter most.”
 
Dwayne “The Rock” Johnson will 
soon join George Clooney, Ryan 
Reynolds, and John Legend in the 
celebs-in-the-alcohol-game club. He’s 
been developing a tequila brand for 
years according to inside sources.
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Red Bull has released the new doc-
umentary featuring cultural icon, 
Teyana Taylor. The documentary is 
titled Assembly Required: Teyana 
Taylor’s House of Petunia and details 
the work that went into Teyana’s 
impressive performance at Red Bull 
Music Festival New York.

The documentary shows Taylor 
working alongside creatives, produc-
ers, stylists, choreographers and more 
for an epic experience for fans.

In the film, fans get the full inner 
workings of the process including 
the training, emotions and Taylor’s 
personal experiences that are candid-
ly shared through the film.

“The House of Petunia will be my 
most ambitious show to date. I’m 
extremely nervous because the show 
means a lot to me.” Teyana explains 
in the film. 

Clear the coffee table! Rihanna 
invites you into her world with this 
stunning visual autobiography that 
comes with a limited edition stand 
created in collaboration with the 
artists The Haas Brothers.

From her Barbados childhood to her 
worldwide tours, from iconic fashion 
moments to private time with friends 
and family, the book showcases 
intimate photographs of her life as an 
artist, performer, designer, and entre-
preneur. Many of these images have 
never before been published.

This oversized limited edition has 
both a front and back cover. It is 
504 pages with 1,050 color images 
on 3 paper stocks and 7 single- and 
double-page gatefolds, 9 bound-in 
booklets, 1 tip-in sheet, and a dou-
ble-sided, removable poster.

Teyana Taylor

Rihanna

ENTERTAINMENT BYTES
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By Brian Neal

The PS4 takes its 2020  
victory lap, going all in with 
a knockout lineup of fan  
favorites, setting the stage  
for PS5 debut.

With over 105 million consoles activated 
in homes worldwide- the PlayStation 4 
has led this generation. A strong library 
of  first party exclusives, all-in third  
party support, versatile multimedia  
capabilities, and intuitive social  
connectivity showcase a system that 
checked all the right boxes out the 
gate- and Sony never let up.  As the 
PS4 takes its victory lap to usher in the 
PS5-era, it’s going out with a megaton 
- forget a bang. Here are key titles that 
all PS4 owners must own in 2020.

PLAYSTATION 4
The Final Power Play
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If there’s a single title to fit as the shining jewel on the 
PS4’s victory crown, Final Fantasy VII Remake has to 
be it.  After two generations of gaslighting fans through 
rumors and flat out denials, no one could ever predict 
that Square Enix would finally deliver the PS1 classic 
completely reimagined, but here it is. Cloud, Aerith, Tifa, 
Barret, Sephiroth, and more are all here, visualized in 
spectacular presentation, and a host of new elements. 

For those new to Final Fantasy VII, the story revolves 
around Avalanche, a group of mercenaries opposing the 
corrupt, shadow government corporation Shinra- who 

have seized control of the planet’s primary energy source 
for their own personal gain. The main protagonist, 
Cloud Strife, is a former soldier of Shinra who joins the 
resistance in their efforts to relinquish Shinra’s control. 
Little does Cloud and and his accomplices realize the 
massive undertaking this would be, the immense chal-
lenges that await them, nor the story that unfolds.

Remaking such a huge game (the original spanned 3 
CDs on PS1) does present a challenge. While on paper 
some may balk at the fact that Final Fantasy VII Re-
make only covers the events of disc  where Cloud and 

Final Fantasy VII: Remake
Publisher: Square Enix
Developer: Square Enix
Release Date: 4/10/20
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company escape Midgar- this is Midgard fully realized, 
a massive city to explore with new content intertwined. 
There are quests to fulfill for many of the city’s NPCs, 
and even new areas of Midgar to explore for finishing 
these quests, so fear not. In fact, the game has been listed 
to take up 100GB of storage on the PS4, rivaling massive 
scale games like Red Dead Redemption 2 (105GB), and 
The Elder Scrolls Online (85-120GB).

The battle system has been overhauled, and now includes 
real time combat mixed in with the Active Time Battle 
mechanic (ATB) of the original game. Striking, evad-
ing, blocking, and performing special attacks are now 
done in similar fashion to Final Fantasy XV or Kingdom 
Hearts, and these consistent attacks fill the ATB me-
ter, allowing you to perform special skills and materia 
magic once the meter is full. For example with Cloud, 
you can perform various swings with the Buster Sword, 
or shoot a variety of stylized bullet blasts from Barret’s 
Gun-Arms, then perform ATB attacks once the meter is 
at maximum. The original’s special attacks like Cloud’s 

Omnislash,and Aeriths’s summons are here on full 
display. Speaking of summons, they now fight alongside 
you in battle, and there are a few added including Car-
buncle, and Square Enix’s popular mascot Cactuar. The 
real time combat is fast paced, and fortunately Square 
Enix implemented tactical mode, where opening the 
menu slows down the action to matrix- level speed, 
giving you the freedom to carefully select items, magic, 
special attacks, and more. There’s also a “classic mode” 
battle system where the party attacks automatically, 
freeing you to choose commands via the menu system. 
This system is more in line with the original’s turn-based 
battle mechanics. 

April 10th can’t come sooner. For any fan or the original 
game or newbies, being able to experience the retelling 
of arguably the greatest RPG ever made at the highest 
level of polish and stunning cinematics that Square Enix 
has delivered make Final Fantasy VII Remake the cen-
terpiece of PS4 titles for 2020.
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Taking place five years after the events of the 2013 
critically acclaimed prequel, The Last Of Us 2 marks the 
return of Joel and Ellie in an even grittier, darker setting. 
While Joel is featured in the game, the primary focus 
from previews appears to be on an older, more ma-
ture Ellie- who’s emotionally enraged, and hell bent on 
revenge after a yet to be revealed catastrophic event. The 
combat appears more intense and dirtier than ever, while 

it seems that Ellie’s thirst for vengeance and the deci-
sions you choose will have a huge impact on the events 
of the story. The ruined, infested cities you’ll traverse are 
masterfully presented in fully Naughty Dog fashion- this 
time taking full advantage of the PS4’s graphic capabil-
ities. The delays have certainly tortured our souls, but it 
appears worth the wait- the Last Of Us 2 is finally upon 
us. 

The Last of US II
Publisher: Sony Interactive Entertainment

Developer: Naughty Dog
Release Date: 5/29/2020
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Piggybacking off the success of last year’s outstanding 
Resident Evil 2, the hype and enthusiasm, not to men-
tion the bar is set high for Resident Evil 3. A reimagin-
ing of the PS1 classic, the story continues the events of 
Resident Evil 2 with Jill Valentine being hunted down 
by the corrupt Umbrella corporation. This time they’ve 
unleashed their ultimate mutation- Nemesis! Nemesis 
seems completely unstoppable from what’s been shown 

so far, but Jill will have all the familiar Resident Evil 
weapons at her disposal, as she attempts to escape Rac-
coon City. Also included is Resident Evil Resistance, a 
multiplayer 

Can you survive the hunt? Find out this April.  

Resident Evil 3
Publisher: Capcom
Developer: Capcom
Release Date: 4/3/2020
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Ghost Of Tsushima is acclaimed Infamous developer 
Sucker Punch Entertainment’s fully realized open world 
samurai themed title. The gritty 13th century feudal 
Japan setting places the protagonist sword master Jin 
Sakai across a myriad of stunning backdrops including 
mountainscapes, forrests, villages, shrines, and more 
against the Mongol empire, who have seized the island of 

Tsushima. Jin must learn new methods of offense to take 
on the opposition, gathering allies across various land-
scapes. There are no checkpoints, and the open world 
can be explored with complete freedom of choice. Does 
Jin have the chops to restore dignity and order? Slash 
your way through the experience in Q2/Q3 this year.

Ghost of Tsushima      
Publisher: Sony Interactive Entertainment

Developer: Sucker Punch Productions
Release Date: Q2/Q3 2020
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The follow up to 2017’s uber-difficult dark fantasy Nioh, 
Nioh 2 serves as the series prequel, and continues the 
tough as nails reputation built by the original. The ac-
tion rpg set in mythical Japan places you in control of a 
half human/half samurai warrior who earn Yokai spirit 
abilities by defeating super challenging bosses. There are 

a variety of weapons at your disposal including Kata-
nas, long swords, hammers, and more- each altering the 
handling of your character. Often compared to the Dark 
Souls series, Nioh 2 is not to be missed when it arrives 
this March.

Nioh 2
Publisher: Koei Tecmo, Sony Interactive Entertainment

Developer: Team Ninja
Release Date: 3/13/2020



From the creative minds behind Little Big Planet, 
Dreams is perhaps the pinnacle of Media Molecule’s 
ambition. Dream is bigger than just a video game title, in 
fact I’d classify it as a creation software capable of cre-
ating not only games, but also music, and art. It’s game 
development capabilities align it more with the Unreal 
Engine and Unity Engine, but streamlined for the mass-
es. Dream’s gaming creation capabilities go well beyond 

the scope of Little Big Planet. Gone are gone are the side 
scrolling restrictions, in are full 3D canvases to create 
anything, including 2D content. Creation blocks include 
everything from textures, characters, music tracks, plus 
the freedom to build new blocks with help from others 
in the community, similar to the community features in 
Little Big Planet. Dream is a must own for all PS4 own-
ers, and the ultimate creation tool.

Dreams
Publisher: Sony Interactive Entertainment
Developer: Media Molecule
Release Date: 2/14/2020
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One of the most anticipated titles for 2020, Cyberpunk 
2077 may have experienced a major push back from 
the Spring to Fall of 2020, but coming from CD Projekt 
Red, known for it high quality control, we can expect a 
polished, futuristic Cyberpunk adventure set in a sprawl-
ing open world. A departure from their third-person 
outings, Cyberpunk 2077 features first person gameplay, 
a hit point system akin to Fallout Vegas, a massive city 

with six different regions, a unique weapon and armor 
crafting system, multiple character classes, and a writ-
ten story based on the popular Cyberpunk series, while 
Hollywood star Keanu Reeves serves as the voice actor 
for the main protagonist. If there’s any entity that can 
successfully realize a series into a blockbuster game fran-
chise, look no further than CD Projekt Red. Cyberpunk 
2077 is the game to own this fall.

Cyberpunk 2077
Publisher: CD Projekt Red

Developer: CD Projekt Red
Release Date: 9/17/2020
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By Latoya Coleman 
 
At the downtown studio, Wyatt Oleff 
sits down in the caramel leather 
chair in a black and white striped 
long sleeve shirt and blue jeans. He 
tucks away his phone, strokes his 
hands through his bedhead, and 
leans forward ready to get the inter-
view started. Sitting across from me, 
Wyatt looks a little frazzled at first. 
“Today was my first time driving 
downtown,” Wyatt says, running his 
fingers through his hair. I imagine we 
all would be frazzled too, if we had 
just finished driving in Downtown 
Los Angeles for the first time on a 
learners permit. Wyatt admits he has 
already failed the driving test twice, 
due to wide left turns. And today, his 
mom put his driving skills to the test 
by making him drive to his 10 am 
shoot. He took the I-10 
expressway to get here, 
marking his second 
time ever driving on a 
freeway. He goes onto 
explain that he also had 
to parallel park on a 
congested and narrow 
one-way street. 
 
While Wyatt may be 
struggling to pass his 
drivers test, his acting 
career is already on 
cruise control. The 
16-year-old young actor 
already has two major 
franchises under his 
belt including Marvel 
Studio’s Guardian of the 
Galaxy Vol. 1 and Vol. 
2; as well as, IT and IT: 
Chapter Two. He was 
only 10-years-old when 
he played the young 
Peter Quill in Marvel’s 
Guardians of the Gal-
axy Vol. 1. Four years 
later, he landed his big-

gest role to date in the 2017 supernat-
ural horror film IT where he played 
Stanley Uris, a thoughtful member of 
the Losers' Club. Named one of the 
best adaptations of a Stephen King 
book, IT is the story of seven children 
in Derry, Maine, who are terrorized 
by a shape-shifting monster preying 
on young children and in order to kill 
IT they must face their own person-
al demons in the process. The film 
set numerous box office records and 
grossed over $700 million worldwide, 
becoming the fifth- highest-grossing 
R-rated film of all time. 
 
Being on set of IT was an amazing ex-
perience for Wyatt from the storytell-
ing, to living in Toronto, to forming 
relationships with the cast and crew. 
He describes his first major role as a 
pivotal moment in his life. “That was 

the best summer of my life. It’s hard to 
describe it, but whenever I look back, 
it’s like pure joy,” Wyatt pauses. “It was 
like summer camp, but we were also 
making a really cool movie,” he adds. 
At the time Wyatt was 14-years-old, 
away from home and on set working 
with other actors his age, so camp 
may in fact be the perfect description. 
With the combination of acting, recre-
ating a horror story and getting to 
play around with his castmates, Wyatt 
went from playing a small role in a 
Marvel film to huge status in 4 years 
time. 
 
Still, in his new found stardom, this 
young star is trying to experience 
the “normal” growing pains of being 
a teenager-which can be hard when 
you’ve been on the Hollywood acting 
treadmill since the age of 10. Wyatt is 

a part of a new generation of 
young actors growing up in 
Hollywood that are talent-
ed and young but forced to 
grow up fast. Balancing Hol-
lywood and teenage life is the 
main act of Wyatt’s life.
 
In between the insanity of 
making hit movies like IT, 
Wyatt manages to go to 
private school. He attends 
one of the few schools that 
understand his robust acting 
schedule. When he describes 
his school day morning 
routine, he lets me know that 
his alarm usually goes off at 
7am but he stays in bed until 
7:30am. 
 
Currently, he is a junior in 
high school and his favorite 
subject is history. “School is 
hard but I love my history 
class,” he states. “I’m taking 
modern US history, so it cov-
ers the time period between 
1945 and 2015. And right Coat | Zara // Vest | Topman // Shirt | Topman 

Joggers | Ovadia & Sons // Trainers | Adidas
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now, we’re studying the sixties era,” 
he adds. Like most juniors in high 
school, Wyatt explains he is doing a 
lot of writing and there is a lot of talk 
about college. At this moment he is 
working on a paper about how elec-
tronic surveillance violates the fourth 
amendment. 
 
When Wyatt isn’t in class or on the big 
screen he is either watching or mak-
ing YouTube videos. As a member of 
Gen Z, it shouldn’t be a surprise that 
he has a YouTube channel that he de-
scribes as his “carefree, creative outlet” 
where he films skits with his friends. 
On his channel he entertains 250,000 
subscribers. At the moment he has 
28 videos that are a mix of comedic 
sketches and electronic unboxings. 
His “silly videos” have high engage-
ment with 128,000 views, although 
Wyatt explains he is not really focused 
on the numbers. “YouTube is a way to 
get my own content out there. Like a 
painter has to paint. As an actor, who 
also wants to direct, I feel like I need 
to practice,” Wyatt says. “Like, it’s also 
a chance for me to hangout with my 
friends and publicly humiliate myself 
at the same time,” he chuckles. 
 
Like most teenagers, quality time 
with his friends is very important to 
Wyatt. When he is having a chill day, 
he usually spends time, as he de-
scribes, being a “lazy” teenager, who 
lays in bed a little too long. During 
his free time he enjoys watching “bad” 
movies with his friends. Usually he 
meets his friends at a specific movie 
theater- although he won’t tell me 
exactly where- so they can spend the 
day movie hopping. They picked this 
undisclosed location because it’s close 
to his friend’s house, who has yet to 
get his learner's permit and relies on 
his mother to drive him. It’s this qual-
ity time spent with friends that keeps 
him grounded.
 

While Wyatt does normal things that 
teenagers do, he is also well acquaint-
ed with the pressures that come with 
being thrust onto the world stage at a 
young age. While filming IT, he got to 
experience what it’s like to gain pop-
ularity overnight. “Before the movie 
[IT] came out I had about forty-nine 
thousand followers and then almost 
overnight I had like a million,” he 
confesses reflecting on his Instagram 
following. “It’s hard to describe how 
weird it is to have an audience like 
that, I guess,” he shrugs. He tries not 
to “get caught up in it.” When he finds 
himself getting “caught up” with the 
vanity metrics of social media, he 
erases the app for a week to “discon-
nect from the constant exposure.” It’s 
the time with his friends or watching 
YouTube that allows him to forget the 
millions of strangers that are follow-
ing him and that “expect things from 
[him]”. His ability to separate the fame 
from the space he needs to find out 
who he is, only amplifies his maturity. 
 
As it happens, juggling being in the 
spotlight, with school and cultivat-
ing teenage friendships- is the main 
challenge of Wyatt’s life. And he is still 
figuring it all out. As he finishes up 
his junior year, he wrapped up filming 
for a Netflix series called I am Not 
Okay With This about a teenager who 
is navigating the complexities of high 
school, family and her sexuality while 
dealing with new superpowers. Set to 
release on February 26th, in this high-
ly-anticipated series, Wyatt plays a 
high school kid named Stanley Barber. 
He confessed that Stanley Barber is 
his favorite role he’s played thus far in 
his budding acting career because he 
feels he can relate to Stanley the most. 
“I see a lot of myself in him [Stanley]. 
He is very silly and very cool, cares a 
lot about his friends and doesn't care 
what other people think,” he says with 
a spark in his eyes.
 

On the heels of the intensity of filming 
a Netflix show and attending school, 
Wyatt somehow managed to also try 
his hand at directing. His first time 
behind the camera was as the second 
unit film director for a film called 
Writer’s Block. Following that, he was 
the director of a film called Oh Sorry, 
about a girl’s night and how it com-
pletely falls apart. He confesses that he 
did love the experience and the chal-
lenge of having to put out fires behind 
the scenes-which happened a lot since 
they shot the entire film in one day. 
 
This young star’s ambition to master 
anything and everything he puts his 
mind to is obvious. I ask him where 
he sees himself 5 years from now 
when he will be 21-years-old, though 
it’s clear he will still be riding his train 
of success. “I would like to live on my 
own by then,” he confesses. “I kind of 
just want to experience that normal 
early twenties phase. I obviously want 
to keep making stuff on my YouTube 
channel. I wanna make like more 
dumb skits with my friends and I look 
forward to not having to deal with the 
stress of school all the time,” he says as 
his face lights up.
 
Talking to Wyatt, I’ve connected to 
this young yet mature 16-year-old. 
As he gears up for the release of his 
Netflix show, I wonder what the rest 
of his school year will be like, if he 
will gain another 950,000 followers 
overnight, if he will ace his history 
paper, if he will make more YouTube 
skits with his friends and if he will 
direct another film.The truth is I have 
no idea,- but Wyatt is a young star 
that we will all see him grow up before 
our eyes-making it more thrilling to 
watch.
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By Bramhall Carter

Whether you’re traveling for pleasure 
or business, a stay at SKYLOFTS 
will take your experience to another 
level. Life’s better up here.SKYLob-
by – From the moment you step into 
SKYLOFTS, the atmosphere em-
braces you while impeccable design 
and attentive staff surround you. 
Welcome to the top of the world. The 
Concierge – At SKYLOFTS, your 
wish is our command. To that end, 
you will have your own dedicated 
staff, informed in advance of your 
preferences and interests, always at 
the ready to ensure your stay is ex-
traordinary.Ambassador – Standing 
by from the moment you arrive, your 
24-hour ambassador will be there to 
welcome you. Welcome to the height 
of luxury.

Your Loft
From The Moment you enter your 
Breathtaking Loft  views stretch out 
before you. VIP nightlife beckons 
you. Decadence tempts you. No mat-
ter what you choose, romance awaits 
you.Inside your loft Pillow Menu and 
Linens – An extensive pillow menu 
all encased in luxury linens that have 
been selected  your ultimate com-
fort in mind. Sweet dreams. You can 
arrange a Romance Package – Scat-
tered rose petals set the stage, music 
sets the mood, and champagne with 
chocolate covered strawberries set 
off your imagination. Delicious-
ness ahead. Your Curtains are Sheer 
drapes that create a dreamy, roman-
tic atmosphere…no drapes turns 
the dazzling view into a sparkling 
backdrop…blackout drapes mean 
you can sleep in as long as you’d like 

the next morning. very fingertips. 
The Universal Remote is sophisti-
cated yet a simple touch screen that 
puts full control of the temperature, 
lighting, and music in your space at 
your very fingertips. Set the tone.

Set the Music – This sleek clock 
radio sits ready to dock and charge 
your iPod ® and play your own mu-
sic. Use it to lull you to sleep, ease 
you into consciousness…or simply 
to set the mood.

Your Bath
Innovative, indulgent, and luxuri-
ous amenities conspire to turn your 
bathroom into a private spa experi-
ence like no other. Heaven has been 
relocated.Infinity Tub and Immer-
sion Shower – The champagne 
bubbles in the Infinity tub soothe 

Luxury Above Sin City | SKYLOFTS MGM
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your senses, while the waterfalls of 
the total Immersion shower bring 
steamy escape. To bathe is human… 
to linger is divine.

In-Bathroom Televisions – Each 
bathroom is equipped with a 32 inch 
LCD monitor by the bathtub, as well 
as a Sony ® HD television inside the 
mirror. Decadence has no limits.

Your Personal Office
From large group meetings, to solo 
all nighters, our staff will tend to all 
your needs – so you can stay at the 

top of your game. Business was never 
such a pleasure.

Universal Remote – The Crestron’s® 
sophisticated, yet simple touch 
screen puts full control of the tem-
perature, lighting, and music in your 
space at your very fingertips. Set the 
tone.

Laptop with Wifi – Keep in touch. 
All SKYLOFTS come equipped with 
high speed wireless internet for your 
device.

TV – Complimentary Movies – En-
tertain this: Whether it’s for refer-
ence on that ad campaign you’re 
cooking up, or simply a well- de-
served break, your concierge has 
hundreds of complimentary On De-
mand Movies available at all times.
24/7 Service and Dining – You’ve got 
companies to run, clients to dazzle, 
and business to conduct. If you can’t 
make it out to Morimoto or Craft-
steak, simply order in – 24 hours a 
day.
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Your Private Party

Hovering high above the city be-
low, unparalleled views, impeccable 
design, and attentive service come 
together to satisfy the most discern-
ing guest. Life’s better up here.

Entertainment – The Bang and 
Olufsen® Beocenter2 available in 
select Lofts is a complete entertain-
ment system – as advanced as it is 
beautiful.

Signature Drinks – From the SkyTini 

made with Effen black cherry vodka, 
to the Sky Virgin, you’ll find the per-
fect beverage for every occasion.
Floral Arrangements – Any floral ar-
rangement you desire can be ordered 
through MGM Grand floral upon 
request. Perhaps life can be a bed of 
roses after all.

Large Party Menu – Keep the par-
ty going in style with SKYLOFTS 
incredible large party entertainment 
menu. Everything from fabulous sea-
food to delicious sandwich skewers 
are available 24/7.

Butler Service – Your personal butler 
is at your beck and call – to assist 
with unpacking, press your clothing, 
and cater to your every need.
Bar Setup – Your own private bar, 
stocked with a premium selection of 
spirits available at charge.

Mixology – Butlers will customize 
any selection to suit the most dis-
cerning taste, from Cristal® to Rémy 
Martin®, stocked with the finest 
labels.
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By  Skye Wrangler

Introducing Y-Brush, the smarter 
auto-cleaning electronic toothbrush. 
Simultaneously in-depth cleaning of 
all your teeth in 10 seconds only.

Developed along with specialists, Y 
brush automatically cleans in depth 
your teeth with the Bass method, 
recommended by dentists. In just 
10 seconds using the Bass method 
your teeth will be cleaned with sonic 
vibrating technology.

Our mouth is made up of 32 teeth 
with 3 visible angles for a total of 96 
overall faces to be cleaned.  If the 
recommended brushing time is 2 
minutes minimum, then it means 
that each surfaces of the tooth 
should be brushed for 1.25 seconds 
at least for a total of 3.75 seconds per 
tooth.

With Y-Brush each of your teeth are 
brushed 5 seconds since all the teeth 
are brushed simultaneously, that is 
4 times more than with a tradition-
al manual or electric toothbrush 

during a brushing of 2 minutes.

The Bass method is a technical 
brushing movement which consists 
in tilting the head of your tooth-
brush at a 45° angle while making a 
rolling motion that removes more 
effectively dental plaque, plaque and 
bacteria at the gingival crevice.

Developed and tested by dentists for 
the last 3 years, Y-Brush eliminates 
the bacteria responsible for gingivi-
tis, periodontitis, and gum disease 
with features required of the Bass 
Method.

After numerous in vitro and in vivo 
tests, we could attest that nylon bris-
tles are the most effective at remov-
ing plaque compared to other mate-
rials (such as silicone for example). 
Other tests have also shown that 
Y-Brush removes 15% more plaque 
than a traditional toothbrush. Also, 
the tips of its hair are rounded to 
brush your teeth and gums without 
aggression.

No need to buy a special toothpaste, 

you can keep yours by using our 
applicator which delivers the proper 
amount of toothpaste everywhere on 
our brush.

The handle has 3 vibration modes 
to adapt to your sensitivity. It can be 
shared by the whole family, as long 
as everyone keeps its own brush :).

With its 2 brush sizes, the whole 
family can use Y-Brush (1 child size 
from 4 to 12, 1 adult size from 12). 
This one is very flexible, therefore 
adaptable to all jaw shapes.

To clean it, simply rinse it under wa-
ter, as with your current toothbrush!

The autonomy of Y-Brush is one 
month (2 uses per day). A charging 
station allows you to store the device 
while recharging it wirelessly using 
induction.

The simplicity in use of Y-Brush 
makes it ideal for children with 
disabilities as well as for dependent 
people living at home.

Y Brush
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NIU Launches the Future of Urban 
Electric Motorcycles

5G Connected, Autonomous and 
Self-Balancing

NIU Technologies, a global leader 
in smart urban mobility solutions, 
introduces two new electric vehicles, 
the RQi-GT and TQi-GT, to add to 
its extensive line-up. Committed to 
providing convenient and environ-
mentally friendly ways to commute, 
NIU’s new ground-breaking elec-
tric vehicles aim to change the way 
people commute and think of urban 
mobility.

“Congestion is rampant in overpop-
ulated cities, costing commuters 
time and money, as well as imposing 
a detrimental impact on the environ-

ment. At NIU, we combine style with 
technology to design efficient and 
affordable solutions to combat these 
urban concerns,” said Dr. Yan Li, 
CEO at NIU Technologies.

RQi-GT AND TQi-GT REIMAG-
INE COMMUTER EXPERIENCE 

WITH CUTTING-EDGE DESIGN

Customize Commute with Unique 
Adjustments to Daily Needs
The new RQi-GT is an urban perfor-
mance electric motorcycle, allowing 
riders to reach the outer limits of 
their city at top speeds of an esti-

RQi-GT
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mated 100 miles per hour. Distinct driving 
modes let drivers customize the e-motor-
cycle to suit their daily life and commuting 
needs by optimizing the vehicle’s perfor-
mance. Designed and built around NIU’s 
advanced technology, the motor provides 
a peak output power of 30 kW and the two 
removeable batteries (combined 7 kWh) can 
take riders up to 80 miles on a single charge, 
making it the perfect mode of transporta-

tion for navigating both urban highways and 
congested city streets.

TQi-GT: Explore Your City Like Never Be-
fore Without Traffic Limitations

At the start of the new decade, NIU under-
stands the demand for an urban mobility 
solution that fits where the world is. 2020 
is where cars will no longer rule the urban 
landscape, mobility solutions must evolve in 
the same capacity. NIU wants to revolution-
ize the way consumers think of traditional 
commuting and create a product line with 
self-driving and autonomous features for 
entire cities. That is the brand’s vision and 
obligation – an autonomous urban mobility 

network. A NIU way forward in the new 
decade.

Revolutionizing the future and carving the 
way for a new vehicle category, NIU has 
reinvented the wheel with a unique twist 
and more modernized way to ride. Set out to 
create a vehicle that riders of any experience 
level would love from the moment they grab 
the handlebars, NIU invented the TQi-GT. 

The TQi-GT is NIU’s first self-balancing 
electric three-wheeler, which comes standard 
with autonomous driving functionalities, 
including self-parking. Designed to provide 
urban commuters with an advantageous way 
to enjoy their city, the TQi-GT can reach top 
speeds of 50 miles per hour and has a range 
of up to 150 miles to provide more than a 
week of urban commuting range. In order to 
provide additional safety features for urban 
drivers, the TQi-GT is also equipped with 
an anti-lock braking system. The vehicle’s 
enhanced performance and updated safety 
features provide drivers with a new, un-
matchable way to navigate through crowded 
city streets.

TQi-GT
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FitTrack

Revolutionary New Scale Lets You 
Look Inside Your Body (It’s Like A 
Free Physical Exam At Home!)
When it comes to your body, every-
one thinks they know what’s good 
for you.

But the problem is… it’s impossible 
to check for yourself!

You see yourself getting fatter, 
skinnier, stronger, weaker… but you 
don’t know what caused what.

Even worse, you could APPEAR 
thinner… but underneath your skin, 
excessive deposits of internal fats 
are developing – which experts say 
can lead to insulin resistance, type 2 
diabetes or even heart disease!

Until recently, the only way to TRU-
LY monitor your physical health was 

to visit the doctor every other day… 
or shell out $800+ for a medical 
scale.

And unless you’re a professional 
athlete… that means you really had 
NO option to keep an eye on what’s 
happening inside your body. You just 
had to trust you were doing 
the right thing.

However, it’s 2020… things 
have changed.

Thanks to recent develop-
ments in consumer tech-
nology, it’s now possible to 
“see inside your body” and 
track vital health signals 
yourself – in the comfort of 
your own home!

It’s all thanks to FitTrack – a 

revolution in home wellness tech-
nology (that also happens to look 
MUCH more stylish than your old 
bathroom scale)

What is FitTrack?
In short, FitTrack is the world’s 
smartest scale.

A Revolution in Personal Health Care



Simply step on it with your bare feet and it activates 
FitTrack’s patented dual BIA technology, which monitors 
17 key health insights – allowing you to measure, track, 
and trend your health data in real time.

This includes your body fat percentage, muscle and bone 
mass, hydration levels and more – important informa-
tion that can help you make smarter decisions about 
your health.

In other words, it’s like taking a free physical exam – at 
home, whenever you want!

How do you use FitTrack?
Using FitTrack is incredibly simple: Download the free 
FitTrack app. Step on the scale with your bare feet. (This 
is how the dual BIA technology works – it reads the elec-
trical signals that naturally occur in your body.) Instantly 
view 17 different key health insights about your body – 
any time you want! Despite its recent launch, more than 
120,000 people are already using FitTrack on a regular 
basis.

How do you use FitTrack?
FitTrack includes all sorts of fascinating – and highly 
useful – information.

The most popular use for FitTrack is weight loss. In fact, 
FitTrack recently celebrated 120,000 active users around 

the world who have collectively lost 1 million pounds!

The reason FitTrack works so well for weight loss is 
because the FitTrack app allows you to set goals – then it 
gives you direct feedback on the things you try.

Imagine knowing right away whether or not your new 
fitness routine is working – or if your new diet is really 
cutting down fat like you hope.

With FitTrack, this isn’t just possible – it’s easy. Even 
better, watching yourself get healthier gives you confi-
dence, increasing the chances you’ll stick with your diet 
or exercise routine!

Is FitTrack only for losing weight?
Not at all! The whole family can benefit from FitTrack – 
and it offers unique insights for both men and women.

For example, did you know your body’s age is proba-
bly different from your REAL age? If you’ve ever heard 
someone say they have “the body of a 20-year-old”, now 
FitTrack can put them to the test! FitTrack’s metabolic 
age feature will tell you if your body is aging faster or 
slower than it should be.

If you’ve recently changed your diet (for any reason), 
you’ll want to track your protein rate to make sure your 
body is getting sufficient nutrients.

Or maybe you’re trying to cut down on your belly fat – 
you’ll want to pay attention to the Visceral Fat Index.

These are just a few examples. Once you start using 
FitTrack, you’ll start discovering all sorts of ways to im-
prove your health that go far beyond weight – and since 
you’re seeing your results in real time, you’ll keep build-
ing confidence all along the way.

Before now, this has only been possible with expensive 
equipment… but FitTrack makes all this information 
extremely easy to access and monitor over time.

If you’re on a diet, have a family of growing children, or 
simply want to know more about your body’s vital health 
signs, then you’ll clearly find a lot to love in FitTrack.

Everyone can benefit from learning more about their 
health and body – but it wasn’t until FitTrack that it be-
came both possible AND affordable!
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Steelcase Roam

Steelcase Roam is a system of mobile stands and easy-to install wall mounts co-developed with Microsoft for the new 
Surface Hub 2S, giving teams the freedom to collaborate anywhere.

INNOVATIVE MOBILITY
Roam moves easily on smooth rolling casters for easy on-the-go transitions throughout a workspace, from a confer-
ence room to private office to casual spaces and beyond.

APPROACHABLE DESIGN
With a minimal design, Roam integrates seamlessly into any workspace. The stand is a familiar easel-style design, 
making it stylish and approachable for collaboration anywhere.

THOUGHTFUL INTEGRATION
Roam was created to perfectly complement Surface Hub 2S for collaboration anywhere. With a storage tray and cord 
management designed to hold an optional APC™ Charge battery for untethered use.

ROAM IN SMALLER SPACES
Steelcase Roam™ is an easy-to-install wall mount created for the Surface Hub 2S, giving teams the freedom to col-
laborate any way. The wall mount makes any space more flexible, from smaller huddle spaces and conference rooms 
to private offices. Roam’s approachable design and total flexibility empower teamwork to happen wherever ideas do: 
anytime, anywhere, any way.

MICROSOFT SURFACE HUB 2S
Enable teamwork anywhere with a modern, all-in-one collaborative canvas and meetings platform that brings the 
power of Windows 10 to teams. Wherever your teams go, Surface Hub 2S can go too.

APC CHARGE MOBILE BATTERY
APC™ Charge Mobile Battery powers Microsoft Surface Hub 2S on-the-go and seamlessly integrates with Steelcase 
Roam for a truly mobile experience.
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The next gen Kitchen Hub from GE Appliances is a 27-inch smart touch screen, 1.9 cubic foot microwave and venti-
lation combo designed to easily fit in the space above the range. Consumers can use cameras to interact with friends 
and family, snap and share their culinary masterpieces, and even determine when their meals are done while viewing 
the inside of the oven from their couch. And if cooking isn’t entertaining enough, the Kitchen Hub Micro provides 
access to popular apps, such as Netflix and Spotify. The addition of the microwave into the next gen Kitchen Hub 
allows the user a full-service kitchen experience.

The next gen Kitchen Hub is just one example of innovation by GE Appliances to put meaningful technology in the 
hands of consumers. By creating a smarter home, the company’s connected appliances provide convenience, assis-
tance and peace of mind to families who use them. And they deliver efficiencies that allow owners to focus more 
time on the things that matter most to them. Next gen Kitchen Hub features include:

• Built-in Google Assistant, allowing owners to create grocery lists, plan meals, search the internet for 
answers or even control the thermostat

• Access to thousands of recipes through SideChef, as well as guided cooking features and precision cook-
ing capabilities

• Live video chat functionality with multiple camera angles, including a forward-facing lens so owners 
can video call mom for cooking advice or simply catch up with friends

• An overhead cooktop-facing camera and ample task lighting to make it easier than ever to share the 
latest culinary masterpiece on social media

• A camera located inside the oven, allowing cooks to check in on their food either from the Hub or their 
smart phones

• Access to calendars and schedules for streamlined organization and efficient household management
• Connectivity to other smart home devices, like temperature control, lighting systems and cameras, and 

the ability to access and control a variety of productivity and smart home apps using the Kitchen Hub as 
the single portal. The Kitchen Hub will also be compatible with Z-Wave products, allowing the product 
to act as the central Hub for your Z-wave smart devices in your home.

• Interoperability with other connected appliances including GE™, Café™, Monogram®, GE Profile™ and 
Haier™ brand washers, dryers, dishwashers, refrigerators, wall ovens, cooktops, ranges, microwaves, air 
conditioners, water filtration systems and water softeners

Next Gen Kitchen Hub 2020 Microwave
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By DaMarko GianCarlo

The Last of Us Part II the action-ad-
venture survival horror game devel-
oped by Naughty Dog and published 
by Sony Interactive Entertainment 
and is played in third-person per-
spective is exclusively for Playstation 
4.  The Last Of Us II is Set five years 
after the events of The Last of Us 
(2013), players control 19-year-old 
Ellie, who comes into conflict with a 
mysterious cult in a post-apocalyptic 
United States. The game is scheduled 
for release on May 29, 2020.Players 
can use firearms, improvised weap-
ons, and stealth to defend against 
hostile humans and cannibalistic 
creatures infected by a mutated 
strain of the Cordyceps fungus. The 
gameplay mechanics in Part II have 
also expanded upon its predecessor, 
The Last of Us. In Part II we can 
traverse the environment further by 
being able to reach higher vantage 
points by jumping and climbing 
whilst playing as the more nimble 
Ellie.Players can also crawl in prone 

THE LAST OF US II
Video Game Review
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to evade hostile enemies.

The Last of Us Part II  sees the return 
of “Listen Mode” allowing players to 
locate enemies through a heightened 
sense of hearing and spatial aware-
ness, indicated as outlines visible 
through walls and objects. Addition-
ally, players can collect supplements 
to upgrade skills in a skill tree. The 
three main branches of the tree 
are Survival, Crafting, and Stealth. 
Survival upgrades improve health, 
Listen Mode’s range, and throw 
distance. Crafting upgrades allow for 
melee upgrades, increase to Ellie’s 
crafting speed, and the ability to 
craft smoke and stun bombs. Stealth 
upgrades improve prone movement 
speed, speed up stealth kills, and 
unlock pistol silencers. Part II also 
introduces guard dogs that can track 
the player character’s scent.

Development of The Last of Us Part 
II began in 2014, soon after the 
release of The Last of Us Remastered. 
Troy Baker and Ashley Johnson 

reprise their roles as Joel and Ellie, 
respectively. The story is written 
by Neil Druckmann and Halley 
Gross. Druckmann is also the cre-
ative director, reprising his position 
from The Last of Us; Bruce Straley, 
game director on the original game, 
left Naughty Dog in 2017. Anthony 
Newman and Kurt Margenau were 
selected to be game directors for Part 
II.  Newman was previously the me-
lee combat designer for The Last of 

Us, and Margenau was game director 
on Uncharted: The Lost Legacy. Gus-
tavo Santaolalla returns to compose 
and perform the score. Plans for 
multiplayer were cancelled because 
resources were shifted to improving 
the scale of the game. Naughty Dog 
stated that The Last of Us Part II was 
the longest game they had made.
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By Madison LaRue

Leading the way in celebration of 
sport in all its forms are body posi-
tive yoga expert, wellness entrepre-
neur and author, jessamyn stanley; 
world champion skier, mikaela 
shiffrin; yoga and meditation teach-
er, mother and author, mae yoshi-
kawa; world champion, paralympic 
medalist and motivational speaker, 
denise schindler; entrepreneur, 
writer, self-love advocate and ver-
satile athlete, chinae alexander; 
social entrepreneur, activist, author, 
student and dancer, nadya okamo-
to; and psychologist, body positive 
activist and marathon runner, jada 
sezer. In the adidas reimagine sport 
campaign ,each woman explores her 
own definition of sport and the role 
it plays in her life.

Jessamyn says “sport to me is any-
thing that gets your body moving, all 

humans are like that. We just need to 
move our bodies.”

“All of us can get into a space of 
trying to put ourselves into moulds 
for other people, for society. More 

than anything I would just like to be 
authentic, because that will inspire 
other people to do the same thing.”
Aimee Arana, General Manager 
of Global Training at adidas, says: 
“Women today are redefining what 

Adidas  
Reimagines 
Sport
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sport means to them, from dance, 
skiing, aerial yoga to skateboarding, 
women are doing it all. Movement 
is sport and it is about getting out 
and enjoying what sport can do for 
your body and mind. This collection 
was made for them. We are inviting 
women to get out there and play 
their way.”
As the latest step in adidas’ commit-

ment to creating products to enable 
all women, the collection features a 
number of pieces available in inclu-
sive sizing, including the brand’s next 
generation bra and tight silhouettes:

The new Ultimate Bra, designed to 
deliver high support for all types 
of sport; available in A-G cups in 
Europe and up to a H in the US, 

with underband sizes US/UK 30-
48 [replace with local sizing where 
required].

The Believe This 2.0 Tight, designed 
to provide support and shaping with 
a new waistband design that offers a 
more secure fit; available in sizes 2XS 
to 4X.
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Beauty Products for Women

Fourth Ray Beauty Detox Face Oil is formulated with charcoal, tea tree, salicylic acid, and 
watermelon see extract that work while you sleep to balance your moisture levels and  
absorb impurities. $10

Fourth Ray Beauty Detox Face Oil

Paula’s Choice 2% BHA Liquid Exfoliant removes dead skin cells, clears out pores, and  
reduces fine lines for smooth, congestion-free skin — just be sure to follow up with a  
sunscreen if using it in the daytime. $10

Paula’s Choice 2% BHA Liquid Exfoliant

Fenty Stunna Lip Paint looks amazing on everyone — and the universal red shade was so 
beloved among lipstick lovers, they came out with six more must-have shades. $24

Fenty Stunna Lip Paint

Laneige Water Sleeping Mask absorbs into your skin while you sleep, combatting dryness, 
dullness, and uneven texture without clogging your pores, thanks to its calming gel  
formulation. $25

Laneige Water Sleeping Mask

Thayers Lemon Oil Control Blemish Stick targets blemishes with a trifecta of witch hazel 
(an astringent), Gotu Koala (which can speed up skin’s healing), and tea tree oil (a natural 
antiseptic). Bye bye, pimple! $10

Thayers Lemon Oil Control Blemish Stick
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Sitting between a richer cream and the lighter fluids on the market, the brand’s transparent 
and non-greasy Super Moisture Balm offers up an impossible to beat year-round, all-weath-
er solution that’s just, well, super.This is an ultra-smooth non-greasy balm that soothes 
instantly on impact due to the organic ingredients in its base such as bison grass, which is 
known for its soothing properties. $35

Grooming Products for Men

ClarinsMen Super Moisture Balm

After years leading the bathroom arms race to add more blades to razors, Gillette has finally 
taken things back to basics. The brand’s SkinGuard innovation uses two precisely distanced, 
shock-absorbing blades set either side of a mount guard, which not only lifts the hairs ready 
to cut, but also regulates pressure from hand to skin and holds the skin smooth between 
cuts. Which makes perfect sense when you think about it – fewer blades, less tug on the 
hair. A savior for those prone to stubble rash and skin irritation. $17

Gillette SkinGuard Razor

Behind Baxter of California’s no-nonsense branding is all the key players to make you look 
refreshed and healthy, from kaolin and clay to draw out dirt and oil to hydrating  
calendula, and aloe leaf juice and sugar acids AHAs to buff away dead skin. This product  
is light although purifying, is easy to wash off and you get a visible difference after just one  
application. $24

Baxter of  California Clay Mask AHA

We all grew up being told to take our vitamins, but did you know that vitamin C is 20 times 
more effective for skin health when applied topically? Take the time to put a few drops of 
the French brand’s water-like serum on in the morning before an SPF moisturiser, and 
you’ll see markedly improved mug across wrinkle appearance, imperfections and even skin 
tone.This serum is a lifesaver for anyone who travels on long-haul flights. The ingredients 
completely transform dry, dull and dehydrated skin. $50

La Roche-Posay Pure Vitamin C10 Serum

Following in the impeccably suited steps of 1 Million and Invictus, Pure XS Night is a 
heady concoction of sharp ginger and ginseng poised against warm and rich cinnamon, 
cacao and vanilla all on a stage of caramel. We love the warmth of this fragrance, and the 
subtle leather finish. Perfect for the evening.” $75

Paco Rabanne Pure XS Night
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By Melissa Rojas Álvarez 
San José, Costa Rica 
 
A decade ago the scopes of commu-
nication were not the same as what 
you can live today. Today in the year 
2020, the means to communicate 
have evolved, through the internet 
social platforms such as Instagram 

have being created to make life easier 
for people, but their reach and ex-
cess dependence, have become the 
destruction for many. So it will be im-
portant to analyze whether, thanks to 
their creation, Have Social Networks 
they become the greatest achievement 
created before or the worst mistake 
for the human being? 
 
Instagram, the last Social Network 
created in 2010, with 700 million 

users, has gained increasing populari-
ty, becoming the favorite platform for 
the most recognized brands, to adver-
tise worldwide, being a communica-
tion channel so accessible that it can 
reach anyone in the world, anyone 
who has an internet connected cell 
phone in their hands. 
 

Being named as a friendly and acces-
sible platform, obtaining the reach 
towards people in an easy way and in 
a short time, Instagram has facilitated 
communication between large brands 
to its audience, creating alliances with 
the so- called: Influencers who work 
advertising on their profiles for this 
close contact to be successful. 
 
Although the influencers work was 
initially thought to increase sales and 

help the big brands worldwide to 
grow, this influence towards people 
called “followers” has also produced 
great negative damage to humans. 
 
According to the latest research pub-
lished by the Royal Public Health So-
ciety of the United Kingdom- RSPH. 
Instagram is one of the most damag-

ing platforms for the mental health 
of users of this social network, it has 
also been shown to create depression, 
anxiety and poor sleep, increasing in 
70%.
 
This is a Social Network that has fo-
cused a lot on the image, lifestyle and 
creating appearances, in many cases 
in projecting a life that is not real, 
seeking acceptance by others, achiev-
ing it through likes in the published 

False Life: The Negative
Impactof Social Networks
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posts, creating confusion and disap-
pointment in users by not obtaining 
them or by not having the expected 
amount, giving them a sense of loneli-
ness, leading them to discontent with 
their life, their achievements and even 
their body. 
 
Renowned brands such as Chanel, 
Louis Vuitton, MAC, Lancome, Nike, 
Sephora, Sperry, Estee-Lauder, to 
name a few. Brands have decided to 
work and advertise through Social 
Networks such as Instagram, putting 
their brand image and products in the 

hands of influencers, hiring them so 
that they advertise in their personal 
profiles, dressing or consuming such 
products, encouraging and guiding 
the consumer with their purchase, 
thus motivating them to aspire to an 
unattainable lifestyle, which in most 
cases is not possible to fulfill. 
 
The great marketing secret that most 
companies apply, is to choose as am-
bassadors of their brands people who 

maintain an almost perfect appear-
ance, as well as their lifestyle and ev-
erything around them, awakening in 
their Instagram followers, the need to 
obtain at least one of the things they 
own, making them believe that when 
you buy a product, you can get a little 
closer to that life of fictional and often 
false luxuries. 
 
The result of this strategy is complete-
ly a distortion of reality, being hard to 
believe that life, which people expose, 
is not perfect. Their profiles on social 
networks are fed by the best pho-

tographs, the best places, trips and 
restaurants, in short life full luxuries, 
seeing its reality with the naked eye 
perfect. This unattainable perfection 
can only be achieved by documenting 
a small part of your reality, turning 
this phenomenon into a vicious and 
toxic circle for people who receive 
your message. These behaviors arouse 
feelings of anxiety and a feeling of 
nonconformity with the life you have 
and the life you think you deserve. 

 
From this, social media platforms 
supported by the recommendation of 
a team of psychologist, have sought 
to address this problem and seek 
solutions, proposing improvements 
and offering their followers a health-
ier use of this platform, as you know, 
popular worldwide. In the year 2019 
Instagram decided, in a subtle way, 
to stop showing in the options of the 
personal profiles of the users, the likes 
obtained in the publications, starting 
this in countries such as Canada, 
Japan, Italy, Ireland, Brazil, Australia 

and New Zealand. This change 
proposal has been gradually 
helping to eliminate the obses-
sion of comparing the amount 
of likes that are received, since 
this from the beginning of 
Instagram and other social 
networks, have been taken as 
popularity indicators. 
 
Thanks to this change, positive 
results have been perceived in 
the lives of the people affect-
ed, but on the other hand, it 
is hurting the big firms and 
influencers, since part of their 
success is strongly related to 
the number of likes that they 
receive in their pages, obtain-
ing a loss in their audience of 
up to 50%, generating large 
losses. 
 

The real change is achieved in each 
person, in ceasing to opt for super-
ficiality, accepting the achievements 
and limitations of each one, always 
aspiring to be better, but living a real 
and mentally healthy lifestyle. Do not 
forget that Social Networks were cre-
ated to generate useful and attainable 
content, communicating information 
that never affects the self – esteem of 
others.






